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Koby Trout

is a designer based in New York City with a multi-faceted design DRINKFINITY
approach that is grounded in empathetic observation, driven s
by tenacious curiosity, and realized through meticulous creation.
Currently working with NIiCE Itd., Koby seeks to push the boundaries
of “Design Thinking” to build quantifiable business value, while both
improving consumer experience, and reducing environmental impact.
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With previous experience at Atlason Studio, PepsiCo, Smart Design,
Procter & Gamble, gnd startup design Consulltancy — BZDesign, Koby m Our Pl ace BA
has developed a unique approach to the design process that can

adapt to varying industries, cultures, and technologies.
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Koby has a passion for learning and developing new skillsets,
including rapid prototyping / 3D printing, Virtual Reality, and
3D animation / rendering. Koby graduated from Rochester
Institute of Technology with a BFA in Industrial Design, a minor
in Entrepreneurship, and a concentration in Advertising +

Communications. AQLJAF'NA \?\/EI ? IHCT I':ll bubl
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Three-Lens
Approach

Making Design Valuable

O

Make someting people
will fall in love\with.

= Make spmething that
Make so changes the game.
sustainable

+
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Design at various levels of fidelity can accelerate the product
development process in a way no other function can.
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Furniture Design Industrial
Design Innovation Design

Aron, MADE, + Beyond the Bottle Aquafina
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Furniture
Design
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Koby Trout | 03 Product Design

Furniture

Collaboration with London-
based designer Christopher
Nobles, developing refined
furniture concepts for a variety
of global clients.
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Koby Trout

X
CHRISTOPHER NOBLES

2020 | Freelance




froas

ARON

Dining Chair

A simple, soft upholstered dining chair
collection developed as part of the initial Froa
brand spring 2023 launch.

Designed in collabroation with Christopher
Nobles Studio.
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ARON

Dining Chair
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FAVIAN

Accent Table

Accent table designed for the London-based
furniture brand, focusing on creating a uniquely
expressive multi-context piece

-

| Gardens Through Time .00 !
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Favian Accent Table

Process
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FAVIAN

Accent Table

|
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Bol

2021 Collection

Various pieces consisting of side
tables, dining furniture, lighting, and
accessories in response to the 2021
collection brief, and exploring the
theme of ‘New Scandinavian' design.
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Stacking
Café Chair

2021 Collection
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Danish
Lounge Chair

2023




Design
lnnovation
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Koby Trout | Industrial Design + Innovation

SodaStream
Professional

Beyond the Bottle
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One of the main reasons | had for joining the
team at PepsiCo was because | recognized the
opportunity to make an impact at a massive
scale. | hoped | would be able to influence the
company to consider options that were healthier
and more sustainable. | was thrilled to have the
opportunity to do just that through my work on
the "beyond the bottle” business. SodaStream
Professional is a first step in unlocking the future
of the beverage business of which single-use
plastics need not be a part. Instead, people use
their own reusable bottles and are connected

to a network of smart equipment that allow them
to customize drinks, save favorites, and track their
hydration, all in a way thats better for them

and the planet.

sodastream

2018 — 2020 | PepsiCo Design & Innovation Center




Questioning

A full year after a previous sustainability
project ended unsuccessfully, our team
was “given permission from Atlanta” to

fix response to a competitive launch,
using existing equipment to conduct
in-market tests. More importantly, we

tried before — a connected ecosystem
consisting of smart equipment, and
vessels, and a connected account

the Ask

Opportunistic Innovation

continue our pursuit of a non-single- recognized the opportunity to build to unlock new kinds of value to the
use proposition for PepsiCo's beverage out a proposal for a more ideal, user- beverage experience.

business. As a “fast follower,” our centered solution that pushed the

team was able to deliver a band-aid boundaries of what the company had

To Strategic Connected
Hydration Ecosystem

From Reactionary

Water Fountain

Coca-Cola tests new self-serve water
station at college campus, plans to expand
to others

DASANI PureFill machine adds fizz, flavor to water

“— ’ ‘ QR-enabled

reusable bottle

Custom-built
hydration app

Posted: 4.58 PM, Jul 27,2018 Updated: 6:00 PM, Jul 27,2018

By: Kumasi Aaron

pASANl CONNECTED

EC@SW% EM

Intelligent
water dispenser

Coca-Cola has developed a new approach to the water fountain.

The NOW went to Georgia Tech campus, where the world’s largest soda
maker is testing out it's DASANI PureFill machine.
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Defining the
BTB Vision

Launch + Learn, Informed Future

Quick wins can turn into long-term
success, as we proved here. By

delivering the ask the business wanted
— we were able to prove that we can

be agile partners and can meet the
needs of the business as they arise.
We also then used the launch as a live

test to better understand consumer
habits around hydration and reuse.
From our in-market observation and
data gathering, we formed hypotheses
about what the ideal beyond the bottle
ecosystem starts to look like, leaning
into the insights that hydration is not

a single occasion or mindset, but one
that spans throughout the day into
many occasions.

Insights

"hydration” is an
all-day occasion

@hﬁ}
Na .y,
many people carry

their own bottle

®

SO+

stom ze
— FLAVOR

provide value
bottle can't

Vision

seamless beverage
purchase personalization

hydration and ubiquitous sustainability
health tracking access gamification
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Desighed 2
toBlend In AL

From Shouting Billboard,
to Useful Decor

Building the rationale for an innovation project what's possible, and giving life to the theoretical

greatly benefits from the ability to bring “blue-sky” conversations. SodaStream
concepts to life, and show that the thinking Professional was designed to blend in, rather
is more than aspiration, but can be realized than shout to meet the all-day use case. The
into something tangible and effective in the design exploration captures this in every step,
market. The classic industrial design skills from sketch to foam core mockup, to machined

play a huge role in this process, helping show  samples.
stakeholders and cross-functional colleagues

High Quality Water - Quality, taste, precious, unique, elegant

| .R. _ Matte muyfaces
Wamm neutral colors
e

Metalic siffects

frensparent with opalsscencs

Geomeinc shapes, with soft fitets
{Connection with soff cunes)

Exciuzive amd Elegant.
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Working in a constant loop between 2D and 3D, | was able

to contribute iterative ideas to collaboratively explore ideal
forms, spacial interactions, and usage experiences. The instant
feedback loop of creating live with the team allows the process
to be both fluid and efficient, being able to see ideas on the wall
or in the hand and instantly reacting - taking note of what works,
what needs improvement, and what was worth trying even if it
isn't necessarily the direction worth pursuing. While many ideas
lay on the cutting room floor, this quick and dirty nature of early
divergent thinking is so important to injecting energy into the
project early on.
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lterative
Prototyping

Accelerating decision making
through rapid & iterative prototyping

As decisions are made and the project
progresses prototyping becomes more
and more critical. Quick mockups

help to give gut-check answers to
questions as they arise, but eventually
higher fidelity models are necessary

to prove concepts and ideas as well as

)
iy

help align with various stakeholders.
Working closely with both internal
partners and external vendors, | was
able to help create a wide range of full-
scale models of different materials,
processes and fidelities to help inform
decisions and test hypotheses at

/]
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{
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critical points throughout the project.
These prototypes bring the project to
life in a way that mere conversations
and even 2D visuals simply cannot.
They also help demonstrate the value
of design decisions and help poke
holes to inspire further improvement.
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Scrutinize

& Refine

With such a complex project, there
are many moving parts and even more
stakeholders and parties involved

in realizing our objectives. When
interfacing with partners from many

critical to adjust communication styles
to ensure all parties are properly
included and understand the decisions
at hand. Much of the design work
required throughout the process

documents to clearly articulate the
design vision, as well as highlight the
teams' notes, feedback, and insights as
part of an ongoing feedback loop with
our partners.

Fostering Communication
Through Documentation

different backgrounds it becomes was creating design specification

Nozzle assembly

= Top Housing - thermo formed
[ or stamped metal
Rear Housing - sheet
metal
//10—

Display bezel back cover - Injection moulded

Machine OFF

Enclave — thermo formed
or injection moulded

ON - Standby
Low dimmed enclave light

ON - Active

Stronger enclave light fades
brighter when proximity sensor is
activated.

Fades back to Standby when
proximity sensor is not active.

Touch display

Display bezel - Injection moulded

Upper frame — injection moulded . Side housings - bent

or bent metal extrusion sheet metal
Drip tray —injection moulded |
=] ——1
= =
= —
Bottom housing - [ ul

thermo formed or

M stamped metal

Drain pan —injection
moulded

Feet platform — sheet
metal

Payment system

|
i 9\ Nozzle cover—
. R injection moulded
Debris basket — injection moulded
\ : QR code reader
N -

o Adjustable feet

Frame - metal extrusion a

Front panel —thermo
formed

With payment system Without payment system

Payment system panel -
injection moulded

Bottom frame — injection moulded or
bent metal extrusion

Valves and electrical

Drain pan has a seed and debris basket in the bottom ‘ [ '
to avoid drain clogging. The basket can be removed [ '
and emptied by site personnel. Front edge of drip tray hiding 11 6uchgisplay £r o "— . ‘
and closing gap between door Display bezel ——f 1;' ! 3 . . | Cooling system ] '
: = |
and drain pan. Nozzle with nozzle cover ——— R cdereader I\" *  Bath
I * Fan
- [ *  Accumulator /
3 F Encl 5 *  Pump |
4 [102] Debris collecting +  Compressor |
- = ~
basket Drip tray with Drain pan
ADA control panel Filter IC600
|
Credit Card reader
BIBS *
Drain pan capacity + 1Gallon
approximately 900z Front Panel Frame . | |
Main Housing 1 ! —_— : T COZ Tank (=
— 20lbs
| |
Ejector Pump . - — )
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°
I nte ra Ct I on A key differentiator for Sodastream then, to ensure a smooth and seamless  the two. | led early workshops with both

Professional is the ability to customize relationship between digital and internal and external partners to define

and save favorites to an individual’s physical interactions. In this pursuit the user journey as well as outlined
or OW profile. The creation of a digital | helped champion the notion of a workflow diagrams for the on-screen
account enables an entirely new user holistic user experience that is not device UI.

experience than has been possible defined by hardware or software, but is
Simplicity Enabled Through with previous models. It was critical facilitated by the relationship between

Curated Complexity

] gign“—l 3 i peCrLEr SHE « FAID ETAIL OETE CULSTAMITID POLE®MNG FROM

universal ui / ux timeout tap vs. hold pay to pour e e

e QR sean home customize pour screen g = H e
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with the machime durng ary L can be tapped or beld [exoent non-paid ; = 1 ==
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on feadback atter tesiing progoess and is subject o
an-unit change upan further
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non-account | payment account | payment
= = > Paymen = IS0 >
i e e !
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: 3 \ R - 3 i O v - 3 :
| attract loop 5 (‘g home screen customize - g pour screen enjoy : % i sign in screen : account drawer customize : g.J pour screen enjoy 5 % attract loop :
i E 0 | l : % O | :
: ! -] timeout @ ! ! L0 timeout L\ !
i : tap |, ¢ : N | tap ¢ i g |
- — pay |—»| » — = A e »| e > - —5—* ir - >
i . Distance 01! : : Distance or!
I Q OX©) Q [ () actie? . : Q © &) i ®)] active?
. v |oone E - (01 second) : : v done I L (01 second)
nutrition irnfo sign fn h | 5 : X nutrtion info 3 :
J' i I i | ' g 2 i L ! L
i [sign out ! ! ! i (sign out |
o pour screen : ; ik pour screen
{01 second) _ (01 second) : _
timeout : : ' rame_,-our
long press L i long press = i
O ] : ! ©)
Payment - Time Out - End Session ; Sign-in - Time Out . End Session
Fi rst i Lo i c :uo:rrie proximity sensor at Distance 01 Lo i c Fi rst LO ic ;lglf'ele proximity sensor at Distance 01 i Lo i c
[ g always fimes out to home screen, [ g ! [ g always times out to home screen, [ g
' never attract loop. ! : ! never attract loop I
If user pays before sign-in If proximity sensor is: If proximity sensor is: When user signs in first, If proximity sensor is: If proximity sensor is:
both a “sign in” and “exit” | ; ; prices are still visible ' |
button are shown: i Active at Distance 01: Inactive at Distance 01: i Active at Distance 01: Inactive at Distance 01: E until payment. i Active at Distance 01: Inactive at Distance 01: i Active at Distance 01: Inactive at Distance 01:
allowing sign-in and i 10 seconds after last touch 3 second timeout . 10 seconds after last touch 3 second timeout ' i 10 seconds after last touch 3 second timeout i 10 seconds after last touch 3 second timeout
payment cancellation. i display dims for 3 seconds signed out screen 7 sec . display dims for 3 seconds display enjoy screen 7 sec ; Payment can be made at i display dims for 3 seconds signed out screen 7 sec i display dims for 3 seconds display enjoy screen 1 sec
. signed out screen 1 sec automatic sign out . display enjoy screen 7 sec automatic sign out ' any time before pouring. ! signed out screen 7 sec automatic sign out i display enjoy screen 7 sec automatic sign out
automatic sign out attract loop i automatic sign out attract loop ' i automatic sign out attract loop i automatic sign out attract loop
home screen (non-account) . home screen (non-account) ; ;.  home screen (non-account) i home screen (non-account)
If user taps i If user taps ! If user taps | If user taps
done button i done button | . done button i done button
signed out screen ] sec !  enjoy screen | sec ' . signed out screen 7 sec i enjoy screen | sec
home screen (non-account) :  home screen (non-account) ; ¢ home screen (non-account) i home screen (non-account)
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U Se r I nte rfa Ce Reduce waste Customize your drink Stay hydrated Save favorites

See how many plastic Set your personal level for flavor, Automatically track your Save your favorite drinks
E E ® bottles you've saved sparkling and temperature daily water intake for a quick pour
X
Hi Jane! @ Drink History
° ° ° Your Stats TOdCIY'S
Opportunistic Innovation € Hydration
Today's i
Hydr:tion c‘% : 5
With the removal of the single- users are able to instantly log in and - & N -
. 1 . 1 . o 72 /L%.B s 5 t
use package, a completely different have access to ‘quick-pour’ favorites LIME % 2, =
. o« . o« e . . $ Sparklin Ay
relationship is needed between to eliminate added complexity required —— 286 m ( s
. . .. . . . Saved s % Bottles 286 :
consumers and their beverages. with signing in and payment interactions. o S .
By leaning into this heightened This keeps the experience ads close to Drink History Drink History LIME
connection to a reusable vessel, we approach and pour as possible, while still * Temeamtie 2= 4
decided to make intuitive interactions allowing the benefits of tracking, payment -
double as authenticators for the digital and account management to happen
account. Using their bottle to signin, seamlessly in the background.
i e e N\ i e i 0
__/ ; Hi, Jacqueline! 0 ‘
w@ <3 5" },\
A N =(2 = - ~ 5@ e 120
AINS e SEANSS T o= T a = g o
- , - \"/ o fg
s B & B o, e Wy wee
. R ‘i q\.; 72 .
L _/ \ Y, - ), N _J
— — — —
W — — —
-

welcome choose customize pour
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Today's
Hydration

Bottles
Saved

Drink History
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Future Vision
Development

Building on a Foundation of Innovation

After successfully landing SodaStream
Professional in the market, the task
shifted towards building the vision for
the future of beyond the bottle. Here,
I'm helping the team to analyze the
market landscape, players, value chain,
and consumer trends to construct
potential business opportunities, to
help scale the business as the industry
shifts towards sustainability. Building
the trust of the organization through
launch, bought design a seat at the
decision-making table to help direct
the future of the organization, towards
a strategic portfolio strategy and
business propositions.

\

H3
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Workplace
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newflavors  trangform %4 o cbonated  hydrated

Drinkstll  Carrymy  Kigking sum
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902

reorder

I he I ower Of I've learned to pay close attention month-long sprint exploration of inspired leadership

. o o to the asks our team receives and how we might revolutionize recently to think about the future of the
interpret the underlying rationale in acquired SodaStream through an SodaStream portfolio.
VI S u a I I Zat I o n hopes of pushing the conversation equipment-led strategy. Although the
further, and adding value in ways concepts presented are subject
stakeholders might not think to ask for. to complexities not considered

Vision Crafting for SodaStream The example shown here shows a in the exercise, the work successfully




Exploratory
Concepts

Portfolio Extension Provocations
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Component Arrangement Exercise Physical Ul Development
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SEE ML
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Early Concept in-Context Visualization
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sodastream

PRQFESSIONAL
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Industrial
Design
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Koby Trout | Industrial Design

Khio

Cooling Migraine Relief Headband

Khio is a new business venture that is developing
an innovative solution to the treatment of
migraines using cooling therapy. The startup

is founded on the insight that cooling reduces
migraine symptoms, especially if used in early
stages. Khio is a powered headband with cooling
plates that actively remove heat from the wearer'’s
forehead, helping to alleviate migraine symptoms.

The Khio team asked for my help to design the
hardware and interaction of using the product,
as well as push the design towards the future to
inspire investors and help drive the development
of their product

and business.

2020 | Freelance




The Ask: o

/"—‘\\
|f:or
\ﬂ--'/

"Help us take our idea
to the next level, and get
iInvestors excited about

our concept.” acithormosiostiounft  disdipation sty

— Functioning MVP / proof of concept model

— Looking to secure funding and partnership

Plastic housing Heat pump Plastic housing
(facing outward) (on side touching neck)
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Occasions

safe space
recovery

“Help me pull out the big guns
when a migraine starts to take

oTG Safe Space

on the go
unexpected

“Help me feel like I'm the one
that's in control of my life, not

. ' 1
] my migraines.” over.
Functional Needs
I need it to |tne_ed tit i s I need it to ) )
s werr BEoN R Functional Visual Functional Visual
immediately i compromises feeling pain Principles Attributes Principles Attributes
1 need to be ﬁmﬁ“‘:ﬁﬁ . ) Maxi L E
e e Acing  Obvous e Siconcy  Lasing =l
I'm likely to (rrna_e sssssss
need it i
Portable, Reassuring / Inert Dependable
Compact Empowering
Emotional Wants
I'don’t want jt Help me feel Help me Help me feel
ntl::lt'l:::'ll » Ica;:'l and : : dis::nnzt as
It:;:.r ;T_I"epo':"? |m c:nf't l;:::nm :The u'.‘:ustsii:!‘ses :::m:;a:::
the DL in bed g as possible o R I - I
Stylish eliable

like | have a something
go-to solution

Simplicity Relaxation

on the go unexpected safe space recovery

Access Barriers

Have to “Fleady :o No “Silver Don't -want Slmple GfOUﬂded
Tmooing  aMoments  JDulle | Sl Light Stable
(Disruption) Notice in my house .
Flexible Soft
Don't Approachable Robust
always want 5 E/ t
Jote Pragmatic egan
about it
Deeper Desire / JTBD
*Help me feel *Help me pull
like 'm the one out the big guns
that’s in control when a
of my life, not migraine gets
my migraines.” out of control”

° °
Bu I Id I ng I he Art is in the eye of the beholder. When asked to help visualize the future ~ must first build the sandbox in which

However, design is different from art. for Khio's migraine relief headband, to play. Considering user needs wants,

° The “why"” behind a design is what | wanted to build a solid rationale to and jobs to be done, as well as key
a IOna e separates good and bad design, and help the team first agree on what they moments and contexts, help frame an
what separates most design from stand for, so that decisions are made informed and context-driven direction

simply being utilitarian artwork. contextually, rather than subjectively. for the design.
Removing Bias To build a robust sand castle, one

+ Subjectivity




Grounded Blue T e N
Sky Thinking

Questions as Concepts

g
-

When asked to help Khio present themselves in their best light to potential

investors, | wanted to help them create aspirational visuals, but also recognized
the opportunity to expand the team'’s thinking around entire user experience

of their product. As | explored forms, materials, and basic touchpoints, | came
across other key moments of the user experience that might not seem obvious,
but with definitely stand out if not considered. Through my concepts, | was able
to nudge the team to think more holistically about their offering.
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Rapid Form
lteration

Delivering Aspirational Concepts Quickly

Warm & Comforting

(textiles, soft touch, smooth surfaces)

The reputation of the startup world proves to
be true meaning work is inherently agile, fast-
paced, and scrappy. The need to juggle many
tasks between few people requires the team
to wear many hats and constantly attend to all
of the outstanding needs of the ever-evolving
business. As an outsider with one clear focus,

i
Bl

Intuitive Interactions

(considering ergonomics and use cases)

40

| was able to come in and ask key questions,
while keeping focus on the product design, and
as a result make some of the decision making
easier for the team. | found it essential to keep
the check-ins frequent and the fidelity as high
as possible to cut through the vagueness of

process, and allow decisions to be made in a

timely way so as to keep with the “fail fast” spirit
of a new business. These rapid refinements
allowed for quick visualizations that forced the
conversation towards decision making and
action, and allowed the concepts to be quickly
shared with stakeholders.

a— —

Clean & Effective

(crisp refinement of touch points)
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Brand
Refresh

Guiding Collaborative Strategic
Brand Strategy Discussions

Benchmarking / Trends
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Brand Territor Ty
Provocations ot M iy =ra

Demonstrating brand directions
through found imagery to inspire
and progress team thinking -
providing approaches and tools to
enable informed and strategic self-
determined team directions.

04

Contrasting Clarity

05

Natural Zen

06

Cool Blue

43 © 2023 Koby Trout | Please Do Not Copy or Distribute Without Express Written Consent



44 © 2023 Koby Trout | Please Do Not Copy or Distribute Without Express Written Consent



Koby Trout | Industrial Design

@ Chrome File Edit View History Bookmarks People Tab Window Help L D) # = o 1wxEd Q =
Koby Trout Design x +

< > C @& kobytrout.com * “ *
KOby TrOLIt DeSign Home Work Experiments About Contact

kobytrout.com Work

More Work & Additional
Information Available

Stacking Café Chair

MacBook Pro

2023 | kobytrout.com



Portfolio | 2023

kobytrout.com | kobytrout@gmail.com | +1.716.491.6992 | @kobytroutdesign



